UK Financial Activity Bulletin New Year 2010

MARKET BRIEFING.......cciuii s s e s e e e e e 5

1. THE RETAIL FINANCIAL SERVICES OPERATING ENVIRONMENT..8

2. THE MOOD OF THE CONSUMER.........cccoiiiiiirinirrr v v e s eeaas 9
Confidence up 6 POINS IN Q... .. et 9
Figure 1: Monthly, 3-monthly and 12-monthly consumer confidence indices January 1982 —

December 2009.. .. .. ... i 9
Spending and savings confidence — both measures higher in Q4............ccccoiiiiiiiiiienennn. 10
Figure 2: Spending and savings confidence: March 2001- December 2009....................... 10
Figure 3: Spending on major purchases (house & car) Q2 2007 — Q4 2009..............c.c....... 11
Financial resilience of households CONtiNUES............ooiiiiiiiii e 12
Figure 4: Households financial position March 1997 — December 2009................cccceeneee. 12
Figure 5: Households financial position Q4 2008- Q4 2009.........ccoiiiuieiiiiiiiiiies cieeeenannes 13
Lower and middle income groups hit hardest Q4 2008 v Q4 2009.........c.oevvieinieienieaannn. 13
Figure 6: Households current financial position by income band, Q4 2009 v Q4 2008..........14
Big rise in expected financial activity in next 6 months.............coooiiiiiiiii i 14
Figure 7: Expected savings, investment and borrowing activity June 2002 — Dec 2009........ 14
Savings households most financially active.............cccoeuiiiiiiiiiii e 15
Figure 8: Financial activity by current financial position of households Dec, Sept 09............15
REGIONAI ANGIYSIS. ...ttt 18
London and the South West most confident regions in Q4.............oooiiuiiiiiniiniiiiiieeeeenn. 18
Figure 9: Regional confidence and mood indicators Q4 2009............cccovviiiiiiiiiiiiiieaennen, 18
Rise in financial activity in 11 out of 12 regions...........ouiiiiiii i 19
Figure 10:Expected financial activity, Q1 2010 — Q4 2009 .........c.ceiuiiiiiiiiiiiiiiaeeieeeeen, 19
Northern Ireland tops savings and borrowing intentions. ...........ccccoeiiiiiiiiiiiiiieeeee e, 20
Figure 11:Regional intended savings/investment, borrowing and debt repayment activity Q4

200 20
Best ISA and cash deposit intentions in London and the South......................oin. 21
Figure 12: Product demand across selected categories by standard region, Q1 2010......... 22

3. THE DEMAND FOR SAVINGS, INVESTMENT AND BORROWING

PRODUCTS ...iiiiiiiciie i i ras s sasnis s s s s s s msm e s s s s sasansnnnnnnnnnnn 23
Consumers expected savings, investment and borrowing activities in the coming months....23
Expected activity at highest activity since a year ago...........coovvviiiiiiiiiiiiiiiiiiieeen 23
Figure 13: Savings, investment, borrowing and debt repayment — consumers expected activity
2002- 2010 Q1 qUAEITY INAICES .. et ettt e e ea s 23
JGFR headline activity index at highest since March 2008...............ccocoiiiiiiiiiiiiiie 24

© JGFR Ltd www.jgfr.co.uk



R

4

F

oy UK Financial Activity Bulletin New Year 2010

Y.
Figure 14: JGFR Savings, Investment, Borrowing and Debt repayment Indices - consumers
expected activity Q408/Q109 — Q409/QT 10 .. ceeuneneiiiie et e e e 24
Activity by produCt CatEgOrIES. .. .. . it 25
Savings and investment OUHIOOK. ............. i 25
Record demand for ISAS.. ... .. e 25
Figure 15: Intended cash-based activity, Q3/Q4 2002 — Q4 2009/Q1 2010..........ceuvveeeeenee. 25
Pick up in life & pensions demand............c.euiiiiinii e 27
Figure 16: Intended life and pension activity, Q3/Q4 2002 — Q4 2009/ Q12010... ............. 27
Capital withdrawal intentions fall.......... ... 29
Figure 17: Capital Withdrawal Index Q3/Q4 2002 — Q4 2009/ Q1 2010......ccovveueenieneenennne 30
Equity investor sentiment slightly higher — bond sentiment strong............c..covviiiiiiininnn. 31
Figure 18: Intended purchases and sales of shares and equity based unit trusts,
Q3/Q4 02 — Q4 2009/ Q1 20T 0.ttt eteet ettt et e et e e e e ean 31
BOrrOWING OULIOOK. . ...ttt ettt e 88
Weaker demand for consumer credit prodUCES. .........cuuinieiiniii e 33
Figure 19: Intended consumer credit activities, Q3/Q4 2002 — Q4 2009 / Q12010............... &
Gloomy housing market prospects — more people renting.........ccceveveiviiiiiiiiiiiieiiieeeen, 36
Figure 20: Expected mortgage and property activity, Q3/Q4 2002 — Q4 2009/ Q12010........ 37
14 million people intend to repay / pay down debt...........cooooiiiiiiiii 40
Figure 21: Debt repayment and borrowing intentions June 2002 — December 2009............. 40
Consumer demand for financial products: expected number of financial activities, New Year
20 O PP 42
Rise of around 2.5 million active financial consumers in coming quarter..............c........... 42
Figure 22: Expected number of activities, September 2009............ccccvviiiiiiiiiiiiiiieeeennn, 42

Figure 23: Expected financial activity by socio-economic and income groups, Sept 2009 ....44

THE SUPPLY OF FINANCIAL SERVICES PRODUCTS AND SERVICES,

NEW YEAR 2010....cciuiiiiiieiniiresrs s rm s s snss s e rm s s smmmnm e 46
That was the year that Was. ... e 46
Main financial services providers market share at new survey high.................ccoooooie o 47
Lloyds TSB brand surges past Barclays into pole position...............coocoees veviieiiiiiienennn 47
Figure 24: Leading main financial services providers’ brands, December 2009.................. 48
How the leading main financial services providers are placed in the coming months .......... 49
Figure 25: Saving, investment and borrowing: market sizes by expected customer demand
and brand leaders, December 2009..........ccoii e, 50
HSBC customers set to be Most aCtiVe. ..o 51
Figure 26: Activity levels of main financial providers’ customer bases: December 2009....... 51
Bank of Scotland customer base best poSitioned.............oo.viuiieiiiiiiiiiii e 53
Figure 27: Intentions v current household financial situations: main financial services
providers, December 2009....... ... it 54
REGIONAI @NAIYSIS. ..ttt e 54
APPENDICES......ci it sr v e s s s s s s s a s s s s s s rnnnns 58
Appendix 1: Financial Activity Bulletin QUeSTIONS............civiiiiiiiiiiiicee 58
Appendix 2: The Consumer Confidence INAEX ............oeuiiiiiiiiiiiiii e 59
AppendixX 3: SPECIAl @NAIYSIS. .. .ueueit ettt 60
Appendix 4: Company iNfOrMATION. ... ...ueiee ettt e e aeeees 60

The views expressed in this report are those of JGFR Ltd and are based on responses to the
GfK NOP monthly Consumer Confidence Survey for The European Commission carried out
between December 4-13 2009 and to the Financial Activity Survey carried out for JGFR Ltd
by GfK NOPat the same time.

© JGFR Ltd www.jgfr.co.uk



