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FINANCIAL ACTIVITY
BULLETIN (FAB)

Provides valuable consumer intelligence on spending and saving
intentions across 18 categories of products

Links to consumer confidence
7 years trend data

Commissioned from leading market research agency GfK NOP,
fully representative of the UK population aged 16+ (2,000 sample)

Highlights the increased market share of the major banks as main
financial services providers

Shows the big differences between various consumer segments
in intending purchase behaviour — age, gender, region, household
income, levels of financial activity
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